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2 | A new city district for a global city
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Milan is the most populous city in Italy and the country’s main industrial,
financial and commercial centre, with Borsa Italiana (Italy’s main stock
exchange) and the headquarters of the large national and international banks
located in the city. Milan is also a major capital of fashion and design in the
world, and is well known for several international events and fairs, such as
Milan Fashion Week and the Milan Furniture Fair, to name but a few. In 2015,
Milan will host the Expo 2015, which is further stimulating the city’s economy
with a number of developments under construction across the city.

Distance		
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296,678
686,394
979,712
1,984,781

Inhabitants Total		

Families

Others

21,997		
318,675		
1,005,069		
1,984,781		
1,984,781		

12,115
163,381
366,873
494,687
1,037,056

4,237
41,011
93,529
129,869
268,646

Milano Santa Giulia, currently under development and only 15 minutes
southeast of Downtown Milan, is a whole new city quarter, and has been called
Milan’s most innovative city district of the future.
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4 | an area in transformation
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Milano Santa Giulia is located between the districts of Rogoredo and Taliedo,
an area that was known for its industrial character since the late 19th Century.
Over the last few decades, most of the industry moved away or closed, most
notably the Montedison factory and the Redaelli steel mills. These departures
left a huge void in the urban fabric of the area.
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Subsequently, a number of urban regeneration schemes for the area were
attempted, but it was only when developer Risanamento was brought on
board that those plans really started to take shape.
Risanamento hired world famous architectural firm Fosters & Partners for
the overall concept and masterplan, and internationally renowned retail
architecture firm Design International for the retail component of the Milano
Santa Giulia scheme, which is the commercial and communal centre of this
new city district.

1. Arena
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2. Children’s Museum
3. Retail
4. Residential
5. Parks
6. Plot Boundaries
7. High Speed Railway
And Metro Stations
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6 | A city within a city
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The overall concept imagines a district that is well connected to the rest of the
city, yet combines the essential components of a self-contained community,
thus making Milano Santa Giulia a ‘city within a city’.

Milano Santa Giulia is effectively connected to both Milan’s local urban
infrastructures, whilst also connecting to larger national and international
transportation networks.

The 60,000 people who will live in this community will be served by a number
of facilities including office buildings, a museum of technology & innovation for
children, educational services, an entertainment and leisure arena, and sports
facilities. There is also one of the largest parks in Milan, which is integrated into
Milan’s green network.

Linate Airport, which is 10 minutes by car, is Milan’s primary airport for short-haul
international and domestic flights, including Bologna, which can be reached in
45 minutes. East of Milano Santa Giulia is the A51, one of Italy’s main autostrada
arteries, connecting the north of Italy to the south. West of the district is the
Rogoredo metro station, with a direct link to central Milan, as well as a high
speed train station from where Turin can be reached in 50 minutes.

However it is the retail and leisure offering, situated at the heart of the
community, which makes this development exceptionally unique. This retail and
leisure area integrates perfectly within its immediate urban context, consisting
mainly of residential, entertainment and office buildings.

The masterplan connects to this network of public and private transport
through an extensive internal network of roads and public transport,
extending 2 bus lines as well as a tram line. There is also a network of cycle
paths and underground parking areas to reduce private traffic in favour of
sustainable mobility.
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8 | the heart of milano santa giulia

The overall concept of the masterplan envisions the shopping and
entertainment components at the heart of the new city district, for the
community as well as in architectural terms.
This commercial and social heart is in the shape of a triangle, defined by three
plazas connecting the three main anchors of the development. The west corner
is defined by the ‘Museum Plaza’, which links to the museum of technology
and innovation. The northeast corner is defined by the ‘Arena Plaza’ which
connects the 18,000 seat entertainment arena. Lastly, the southeast corner is
defined by the ‘Market Plaza’, which is home to a variety of markets. This then
links the Hypermarket to the main open-air shopping and entertainment district
in the centre.

nature and retail in perfect harmony | 9

The retail and entertainment district of Milano Santa Giulia is unique amongst
shopping districts in the world, not only because of its truly open layout that
integrates shopping, restaurants, entertainment and office facilities over several
floors, but also due to the way it connects with nature. This is achieved by
literally extending the nearby park into the area, with the streets linking nature
to the green heart of Milano Santa Giulia. With nature in abundance on all
levels, not only a natural atmosphere is created, but the nature itself is sculpting
the architecture and urban context.
In addition, the wide and open character of the main green arteries running
through the adjacent residential area creates a visual link to the nearby park,
which brings the two components of the district even closer to the each other.

Three main routes guide the customer flow through the district, whilst also
acting as arteries linking to the surrounding residential, entertainment and
office areas. The ‘Gallery Walk’ connects the Market Plaza to the Museum
Plaza via a pedestrianised street. The ‘Santa Giulia Gardens’ acts as a small
network of green streets, mini plazas and terraced gardens that form the heart
of the district, and the ‘Hollywood Boulevard’ connects the Arena Plaza with
the Museum Plaza, along a number of entertainment facilities just north of the
shopping district.
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12 | gallery walk

The ‘Gallery Walk’, connecting the Market Plaza
with the Museum Plaza, is a pedestrian street
that also acts as a natural joining between the
shopping district and the neighbouring residential
area. On the shopping district side, there are
cafes, restaurants and bars on the ground floor
with outdoor seating, whilst the ground floor on
the residential side is lined with showrooms and
galleries. These showrooms and galleries will be
showcasing mainly upmarket furniture designs and
other arts and crafts products.

santa giulia gardens | 15

‘Santa Giulia Gardens’, the heart of the
shopping district, is an open air and terraced
area. The ground and first floor are home
to the retail element, with restaurants on
the second floor, and offices on the second
floor and above. At the core of the shopping
district there is a green oasis, from where
nature extends along the terraces, platforms
and walkways. These then open up towards
the upper floors of the surrounding buildings,
ensuring an open and light atmosphere on
all levels. There is also a bridge from the
restaurant area on the second floor, which
creates a direct link to the cinema in the
neighbouring Hollywood Boulevard.

16 | hollywood boulevard

The ‘Hollywood Boulevard’ connects the Arena
Plaza to the Museum Plaza along a wide boulevard.
This also joins the shopping district along its south
side with the entertainment facilities along the north
side, connecting to the cinema which is situated
adjacent to the Arena Plaza.
The luxury shops that are located on the opposite side
of the boulevard further enhance the glamorous feel
and atmosphere of this part of the shopping district.

18 | A perfectly integrated retail mix
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1

Arena

Children’s
Museum
The central shopping district of Milano Santa Giulia offers a perfect mix of retail,
restaurants and entertainment in a unique architectural setting. This is then
perfectly integrated within the mix of uses of the surrounding urban context.
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Ground Floor
Cinema			
Entertainment		
Restaurant		
Department Store		
Anchor 1			
Anchor 2			
Anchor 3			
Shop			
MSU			
TOTAL			

1,865.00
1,690.00
2,930.00
4,817.00
1,030.00
1,040.00
3,7750.00
13,825.00
5,315.00
36,287.00

First Floor

   Second Floor     Total

3,840.00		
-			
-		
4,655.00
1,030.00		
1,545.00		
4,385.00		
5,135.00		
6,950.00		
27,540.00

2,400.00
4,245.00
6,645.00

5,705.00
1,690.00
5,330.00
13,717.00
2,060.00
2,585.00
8,160.00
18,960.00
12,265.00
70,472.00
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22 | first leed certified neighborhood in italy

Sustainability Site - score assigned to promote strategies aimed at limiting
the impact generated on ecosystem and water resources.
Water efficiency - score that promotes the rational use of water resources,
internal and external, to reduce the consumption of drinking water.
Energy and Atmosphere - score that promotes the improvement of
energy efficiency of buildings through innovative strategies.
Materials and Resources - score that promotes the use of sustainable
building materials and reduction of waste materials.
Indoor Environmental Quality - score which promotes better air quality
of the indoor environment and exposure to natural light and views.
Innovation in Design and Innovation Management - score that
rewards expertise in sustainable construction as well as design measures
not covered by the five categories of *LEED accreditation above. In the latter
category are available full six bonus points.
Regional Priority - score that promotes local environmental priorities for
buildings in different geographic regions. This category includes four bonus
points.
Small sites and links - score based urban areas for pedestrians with
options for efficient transport and open spaces ..
Model and design of the urban area - score that recognizes the
urban compact, vibrant and walkable to be used for a variety of uses with good
connections to neighboring communities.
Infrastructure and green buildings - score that assesses the
mitigation of the impact and consequences of the construction and use of the
building and infrastructure to the environment.

*Milano Santa Giulia Masterplan is 2014 US GBCI LEED ND - SLL Review Approved
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