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Founded in Toronto in 1965, Design International operated
out of the American Market in its early days, but quickly
developed into a major international player and was one
of the first companies that truly worked on a global scale.
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“Our vision is to develop not only the character
of the building, but also a sense of belonging for
its customers to achieve a result that is fresh yet
sympathetic to the local surroundings.”

Davide Padoa, CEO
Davide Padoa graduated from the faculty of Architecture in
Milan. He finalized his architectural studies in California at
the University of Pomona and started his career in Indonesia
directing architecture design projects from master planning
to high-rise buildings. Davide acquired notoriety while in
Indonesia when he designed for Dharmala Bank and PSP
Group the tallest skyscraper in Jakarta at the age of 25.
In 1998 he moved to London where he started to work
for Design International, a London-based architecture firm
with offices worldwide. At the age 32, he became one
of the youngest Managing Directors in the UK running an
internationally-recognized architectural company. Davide
passionately believes in producing human scale projects
that relate to people, that are stylish, sustainable and yet
economically viable. He was appointed Chief Executive
Officer of Design International in 2006, responsible for
planning significant projects spread across more than 30
countries on four continents. Under Davide’s leadership,
Design International has won many international awards,
including the most recent “Best Shopping Centre” 2010
Mapic Award with Odysseum in Montpellier, “Best Retail
Architecture Worldwide” 2010 International Property
Award with Cleopatra Mall in Cairo, ‘Future Project Award’
2011 GLOBAL RLI Awards with Cleopatra Mall. Davide,
married to an Indonesian sculptress and with two daughters,
is completely devoted to his family.
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“The company’s portfolio includes award winning
projects in over 45 countries and over 100,000,000
square feet of world class architecture.”

Paul Mollé, Founding Partner
Paul is the Founding Partner of the London Office and Design
International’s European operation, which continues to apply
his ethos of balancing creative design and commercial
viability to our projects. He has created award winning
schemes in many parts of the world and brings extensive
expertise in mixed use development, shopping centre, retail
and leisure design to the team.
Paul is responsible for the overall global business development
of Design International and is closely involved in all aspects
of the growth of the group.
Looking back at a rich and colourful history spanning nearly 50 years and
every corner of the globe, Design International today is a world leader in
Architecture with large and high class portfolio of mixed-use, retail and
hospitality developments. Right from its beginnings, Design International
demonstrated a pattern of continuous growth leading to the establishment
of the London office in 1985.
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“Design International is an award winning architecture
boutique, with a multi-disciplinary staff in 7 integrated
divisions with a singular corporate commitment to
create world class projects for our clients.”

Lucio Guerra, Managing Director
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Lucio graduated from the Faculty of Architecture in Genoa and
after his graduation moved to Hamburg where he worked as
an architect for PFP Architekten, a boutique office specializing
in public and private architectural competitions worldwide.
Lucio moved to London at the beginning of 2003 to join
Design International and within a few months became
project leader for two very successful Shopping Centres;
Campania in Naples and Le Befane in Rimini.
Lucio as Chief Architect directs the work of the different teams
in the office and is responsible for the quality of the packages
produced by Design International. He actively works on master
planning and project start ups in close relationship with the
clients. His development experience and project leadership
includes master planning, mixed-use developments, office,
residential, retail and leisure centres.
Lucio has recently become a partner of Design International
and is enthusiastically nurturing the expertise of his
design teams.
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A New Architectural Landmark
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“Best Shopping Center”
Mipim Awards 2012
“Most Inovative Retail &
Leisure Concept 2012”
The Global RLI Awards 2012
“Best Retail Development - Morocco” *****
African Property Awards 2011
“Best Retail Development - Africa”
African Property Awards 2011
“Best Retail Architecture”
International Property Awards 2009

10

THE ARCHITECTURE
AWARD MOROCCO
Morocco Mall
by Design International

2012

Best Shopping Center

“Morocco Mall manages the rare achievement of
truly mixing local and global styles in one building,
where both tradition and innovation converge. It is this
unique combination that has made the mall a source
of pride for young Moroccans, who see it as a symbol
for their country’s ability to absorb global trends and
developments without losing their identity.“
Davide Padoa, CEO
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The Elements of Nature
In early 2007, Salwa Idrissi Akhannouch – visionary Chairman
of the Aksal Group was looking for an innovative architect
to design the best shopping mall in Morocco and beyond.
When she met Davide Padoa of Design International, rising
star retail architect, the two quickly realized that they shared
a visionary ambition, and thus the idea of Morocco Mall
was born.
Davide Padoa vividly recalls his thought when seeing the site
for the first time: ‘The site looked very long at a first glance, so
I imagined something were you could see the beginning but
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not the end. This gave me the idea to design a long curved
façade, where the centre of the curve is far out in the ocean,
so when you walk along the building you can’t see where it
ends.
Later on, this led me to design a mall which resembles the
shape of the number “8”, which also refers to the infinity
symbol. Designing the illusion of a shape that never finishes
was probably inspired by the sound of the waves that never
stops. So the source of inspiration was nature on one side
but also humanity on another side: I was deeply impressed
by Madam Selwa Akhannouch’s - Chairman of Groupe
Aksal - search for beauty and thirst for quality design in every
detail. This gave me and all my team the confidence to share
ideas without hesitation with her - who I realised being a truly
talented designer all along the creative process.’
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Key Facts
Located on the Casablanca Corniche
by the Atlantic Ocean, Morocco Mall
is ranked in the top 5 destination malls
of the world. Morocco Mall is the first
and only destination Mall in Southern
Europe, the Mediterranean, and Africa.
With an investment of 2.3 billion Dirhams
(200 million Euros/ 265 million US
Dollars) and sprawling over 24,700 acres,
Morocco Mall invites everyone to enjoy a
diversity of shopping stores, entertainment
areas and restaurants, to live a magical
experience with friends or family, in a truly
exclusive architectural design.
With a retail surface of 753,500 sq.
feet and 350 shop units, Morocco Mall
brings together 600 brands from luxury,
culture, consumer electronics, high street
fashion, restaurants, entertainment and
leisure, many of which opening a store
for the first time in Africa.
With the opening of Morocco Mall,
21,000 indirect jobs and 5,000 direct
jobs have been created. Morocco Mall
is an ambitious joint project carried out
by AKSAL and Al Jedaie Groups that
has a positive and sustainable impact
on Casablanca and Morocco while
changing the habits of the consumers in
the region.
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Restaurants &
External Landscape
Musical Fountain

IMAX Cinema
VIP Mall
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With over 350 shop units, Morocco Mall brings together
600 brands from luxury, culture, consumer electronics, high
street fashion, restaurants, entertainment and leisure, many of
which opening a store for the first time in Africa.
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Main Entrance detail

Galeries Lafeyette

IMAX cinema

Chandeliers at the VIP Mall

Launge area

The Aquarium

Musical Fountain

External Landscape

Galeries Lafayette
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VIP Mall
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Entrance Court
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Aquarium
Located in the main court of Morocco Mall, the aquarium,
one of the biggest of its kind in the northern hemisphere, holds
about 1,000,000 liters of water. At the core of the aquarium
is a lift, which takes visitors on a spectacular journey through
the inside of the aquarium to its top. Once at the top, visitors
find themselves on a platform, overlooking the central court of
the mall and leading to 4 different food courts.
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Main Court
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Musical Fountain
The carefully considered landscape design of Morocco Mall reinforces and enhances
the architectural language of the development. It reflects and incorporates the natural
elements of the seashore, thereby creating a natural bridge between the building and
the sea. The landscape is undulating, rolling and punctuated with dune like mounds,
presenting customers and flaneurs alike with a playful oasis of tranquility as part of
the City’s main waterfront promenade refurbishment. Two sinuous ribbon-like paths
explore the three dimensional landscape, moving through and uniting a variety of
spaces for recreation and leisure activities.
The Musical Fountain is the centrepiece of the external landscape and it is the 3rd
largest of its kind in the world.
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Morocco Mall: A World Record Breaking Story

Top left:
Galeries Lafayette, Paris
Top right:
Galeries Lafayette, Casablanca
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At the inner core of the Morocco Mall, spanning all three
levels, is the Galeries Lafayette store, one of only 4 stores
of the famous brand outside of France. The store was
designed as a ‘building within a building’, as if the mall
was built around the Galeries Lafayette store. The unusual
architectural concept, unheard of in a shopping mall, has
allowed for this spectacular centerpiece of the mall to
have its own unique and recognizable façade. The 2
upper levels connect to the store only along its entrances,
making the store an almost freestanding building, with
an unusually large in-store façade. In fact, the façade is
so big that it attracted the attention of the retail industry,
even before its opening. The media storm that engulfed
Morocco Mall in late 2011 found its first highlight at

MAPIC – the international market for retail real estate
– in Cannes on the 17th of November 2011, when it
was officially awarded a Guinness World Record™ for
having ‘the largest in-store façade in the world’.
But it is not only the size of the façade that makes the
Galeries Lafayette store stand out. Its state of the art,
back-illuminated façade is both a homage and 21st
century reincarnation of the original store on Boulevard
Hausmann in Paris.
An intelligent lighting design graphically creates the
shape of the Art Nouveau dome of the original store on
the façade, which illuminates the surrounding mall area
and creates a glamorous atmosphere.
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A 21st Century Homage To A 19th Century Icon
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TECHNICAL DETAILS
GROUND FLOOR HEIGHT:

4.80M

FIRST FLOOR HEIGHT:

4.40M

SECOND FLOOR HEIGHT:

4.80M

TOTAL HEIGHT:

14.00M

GROUND FLOOR LENGTH:

241.90M

FIRST FLOOR LENGTH:

244.00M

FIRST FLOOR LENGTH:

239.90M

AVERAGE LENGTH:

241.00M

TOTAL SURFACE

3,381.00M
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A Record Breaker
‘The largest in-store
shop façade in the world’

“To have been awarded this record, is not just an
honour for us, it is further testimony to Morocco
Mall setting new standards in Shopping Centre
design. I am grateful to the management of
Galeries Lafayette and to the ever visionary
Chairman of the Aksal Group – Salwa Idrissi
Akhannouch for their great support to our creative
architects and designers who realised with me
this ‘one-of-a-kind’ architectural statement. The
world’s largest in-store shop façade, with its
reference to the original Galeries Lafayette store
on Boulevard Haussmann in Paris, has brought
France back to Morocco.”
Davide Padoa, Cannes,
17th November 2011
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From left to right:
Tarika Vara - Chief Adjudicator, Guinness World Records
Davide Padoa - Chief Executive Officer, Design International
Youssef Ghzali - Operation Director, Aksal Group
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Company Summary
Innovative architecture
Cost effective and practical
Culturally diverse
Nurturing creativity
Rewarding individuality
Thriving on teamwork
“Future Project Award”
Global RLI Awards 2011
Cleopatra Mall, Cairo Egypt
“Best Retail Architecture Worldwide”
International Property Awards 2010
Cleopatra Mall, Cairo Egypt
“Best Shopping Centre Worldwide”
MAPIC Awards 2010
Odysseum, Montpellier, France

We listen, we watch, we care, we deliver.
We are a design led architectural practice.
We are Design International.
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20 - 22 Stukeley Street
London WC2B 5LR
England, UK
t: +44 (0) 207 0922 700
f: +44 (0) 207 0922 799
e: london@designinternational.com
www.designinternational.com

