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A1 Design

Merchant trading past meets the present
After four years in development, Nave de Vero, an ultra-modern
shopping centre designed by multi-award winning architect
Davide Padoa of Design International for investor Corio opened
its doors to the public on the 17th April, 2014.
When the architects at Design International started working
on the project in 2010, the brief from the client was that the
architecture should reflect the heritage of Venice’s merchant
trading past. At the same time, the design and functionality
should be contemporary to establish a new landmark building
and commercial meeting point for the local population.
Cório’s occupancy requirements included a maximum Gross
Leasable Area of 39,000sqm with 2,400 parking spaces. Their
target retailers were upmarket, which included brands within the
Inditex Group (Zara, Bershka), MediaWorld and many more.

A1 Design

Architecture & design
To meet the brief, Design International began by exploring Venice’s merchant trading
history and integrated the past with the present through inspiring design features
throughout the project.
“La Nave”- the ship- makes up part of the complex’s grand main entrance. “Vero” means
glass in the local Venetian dialect. The tall glass atrium, shaped as a ship, dramatically
emerges out of the building at an angle, welcoming shoppers in. The feature is now
Italy’s tallest glass atrium of its kind.
Moving further into the shopping mall, shoppers will find “Il Faro”-the lighthouse-, which
pays homage to the lighthouse of the harbour of Chania on the island of Crete, built by
the Venetians between 1320 and 1356.
Venice, when viewed from the air, reveals a vast network of Campo and Calle-squares
and streets- , a series of places linked by short alleyways. “La Citta”- The City- , the final
main feature of the project, takes its layout inspiration from this network and connects
shoppers with the restaurant court, the Piazza de Vero.
The project spans over two floors, featuring a series of spaces linked by compact malls.

La Citta

Il Faro
La Nave

A2 Design

Exterior concept
From an architectural point of view, the objective was to create
a modern building which incorporated elements of the Venetian
empire’s past glory. The architect wanted the project to conjure
up a sense of pride and nostalgia among the local community
and the region whilst remaining modern and futuristic in its
approach. Like Marco Polo in his time, Nave de Vero embodies
the pioneer spirit and brings the world to modern-day Venice.
From the very early concept stage, “La Nave” was to be the
statement piece of the exterior structure as it creates a grand
entrance to the building. To incorporate an additional layer of
detail to the glass ship, a navigation antenna is placed directly
on top of the structure
Taking the maritime concept further, the different height levels
of the building to the left and right of “La Nave “ represents
crashing waves as the glass atrium soars through the ocean.
Lighting effects that illuminate the top lines of the building are
used to further highlight the concept, with additional water ripple
effects further along the building’s facade.

A2 Design

Interior concept
As you enter the building through La Nave, the roof of the ship as
viewed from outside becomes the hull of the ship once indoors.
Intelligent lighting design also projects a series of effects such as
the reflection of the moon or the sea in order to create a unique
mood within the shopping mall.
Curved glass skylights are used throughout the project to trap the
maximum amount of natural light, creating an open feeling as if
the shoppers are aboard a ship themselves. In between the glass
ceilings, the use of wave-inspired lighting allows for a multitude
of atmospheres within the building.

B1 Location

New heart of the Venetian community
Airport
✈ International
‘Marco Polo’

Located 10km from Venice and 8km from Mestre, where two-thirds of the Venetian
population resides. Nave de Vero now sits within a catchment area of 824,579 inhabitants
at the heart of the Venetian community and is expected to transform the regional
population’s shopping and leisure routines.

To Verona

The whole commune of Venezia currently resides 270,884 inhabitants.
The Municipalità di Marghera, one of the six boroughs of Venice’s comune, has a
population of 28,466. Mestre, the nearest town, holds a population of 88,952, making it
the most populated out of the boroughs.
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B1 Location
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Industrial port gets new life
4

Marghera is traditionally an industrial port with little retail or leisure
facilities. The opening of Nave de Vero is beginning to change
people’s perception of the area and has attracted other new
developments nearby.
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New infrastructure has been built to improve access and use,
including 4 roundabouts, 2.5 km of new roads and a road bridge.
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The area can be seen when crossing the Ponte della Libertà from
Venice. The name “Marghera” is derived from local dialect, which
means “once there was sea”.
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New 150m diameter roundabout
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Venice

2

Main public entrance
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Marghera
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Access to basement parking
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New road bridge over Canale Tron
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Service area
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Canale Tron
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Site allocated for future retail building
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Total parking spaces: 2400, basement & surface
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B2 Location

In harmony with its surroundings
During the industrial “boom” of the 60s, Marghera developed
as one of the most important industrial zones of Italy. The
architectural design of Nave de Vero reflects both the Venetian
empire’s past glories as well as Porto Marghera’s current position
as a busy freight terminal that is still essential to maintaining
Venice’s trade with the world today. The relationship with the
sea was fully capitalised on by the Venetian merchants, most
notably Marco Polo, one of Venice’s most famous sons, who
travelled the Far East for 24 years and introduced his home town
to new products, concepts and knowledge. Today, history is
repeating itself, as Nave de Vero is introducing modern trading
and retailing with the highest number of shops under one roof to
the region.
The design brief did not prescribe any specific vernacular building
style to be followed for Nave de Vero, but it required a building
style that would sit well within the context of the surrounding
landscape. The approach taken was to create a building that
could give the area a new central reference point, both as a centre
of commerce and social activity, and also create a distinctive
architectural language that would give the area its own local
identity. This was achieved through a design that references the
sea, evident in its maritime-inspired main entrance and interior
details, as previously mentioned.

B3 Location

A new architectural landmark for
Marghera, Venice and the wider region

Venice often conjures up images of canals, gondolas, Piazza San
Marco and thousands of tourists. Nave de Vero’s iconic design
is created with the Venetian people in mind with its key aim to
give the local community a meeting space in which they can
take pride and call their own.

C1 Architecture

Architectural design meets commercial success

Design International was selected by Corio for its expertise in combining architectural design with
commercial success for retailers. The building provided a maximum GLA of 39,000sqm, which includes
1 hypermarket, 115 retail units including 15 restaurant units and 2400 parking spots. The project is already
hailed as a great socio-economic achievement as it has created 1000 jobs and welcomed over half a
million people in the first 10 days since its opening.
Tenants of Nave de Vero include:
Zara
Kiko
Tiger
Pull & Bear
Bershka
Oysho
Stradivarius
Coop & Coop
Mediaworld
Oviesse
Cisalfa
Alcott
Liu-Jo
Calzedonia
Intimissi
Tezenis
Bennetton
Piazza Italia
Scarpe & Scarpe
Desigual
Sephora
Footlocker

C2 Architecture

Interior zone 1:
La Nave
Entering the shopping mall from
“La Nave” -the ship-, the grand
glass structure is now the tallest of
its kind in Italy.

C2 Architecture

Interior zone 2:
Il Faro
Il Faro -the lighthouse-, takes
its reference from the lighthouse
in Chania, Crete; to defend the
Venetian empire. The central
structure is designed to suit two
flagship stores, one on each of the
floors.

C2 Architecture

Interior zone 3:
La Citta
La Citta -the city-, includes a
restaurant court. The contemporary
design of this area takes inspiration
from the old City of Venice.
It is here that we find 15 restaurants
and bars with seating for more
than 700 guests and a stage
which provides the backdrop for
concerts, shows, presentations
and cultural events from sunset to
11 pm every day.

D1 Appearance & Finish

Exterior design
materials
The entrance facade directly next to La Nave uses a
white porcelain ceramic rain screen system to create
the effect of the ship crashing through the waves.
The remainder of the facade uses insulated pre-cast
contrete panels with a wood plank effect.

Interior design
materials
Materials
Floors throughout the project are finished with the bestquality polished Botticino marble. The marble was installed
in two subtle tones of cream and beige with geometric accent designs appearing in blue on the lower level and grey
on the first floor with a smooth polished finish. Fully glazed
balustrades maximize sight lines between the two shopping
levels.
Vo l u m e
The public areas are tall and spacious. Shop fronts vary in
height throughout the malls and the typical shop is 4.85.0 metres high. In La Nave on the first floor level, the
shopfronts are double height at 6.0-7.0 metres and in
the Pop-Out zone at either end of the Il Faro area are 6.0
metres. In the centre of the space stands the lighthouse
structure which is intended to be a flagship store. The
typical shopfront appears continuous, separated only by a
narrow channel.

D1 Appearance & Finish

Lighting
The roof design allows continuous views of the sky and day lighting to the public
areas. Light sculpts every corner within the Nave de Vero project.
Energy efficient lighting of the highest specification has been installed throughout
the project. This is controlled by a central management system to provide an everchanging scene. The pre-set lighting sequences immerse the observer in a magical
world of effects which allows the mood to be changed from cool to warm.
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Light from the skylight in a typical mall area.
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Inside the curved hull of the entrance court, the roof of La Nave is gently illuminated
with atmospheric effects, moving head projectors up-light the underside of the ceiling
with pre-set decorative sequences that immerse the observer in a magical world with
effects that include water rippling, clouds, sky, the moon and fire, colour projectors
can be used to change the mood from cool to warm.
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The stairs leading up to Il Faro.
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Atmospheric night time scenes are created using custom made LED fittings that
project colour change accents on the structural ribs throughout the galleria roofscape.
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The theme of water and the sea is carried through the project and in the court known
as La Citta, there is a spectacular wave form sculptural feature ceiling with aqua blue
sequenced lighting effects.
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The Piazza de Vero food court provides a ‘Food & Show’ experience. The stage & DJ
booth harness state-of-the-art theatrical lighting linked to high-end audio and video
systems for events, concerts and shows. A ‘star-light’ accent detail is located at the
structural junctions in the roof. Designed by Design International, each crystal was
custom made from resin and is illuminated by a fibre optic system.
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E1/2/3/4 Sustainability, Energy Conservation, Environmental, Use of Renewable Energy, Innovation

Italy’s first sustainable shopping mall
Sustainability is at the heart of Nave de Vero. The building is on track to become the first of its kind to
receive a rating of “Very Good” under the BREEAM (BRE Environmental Assessment Method/Europe
Commercial 2009) assessment of sustainability, the highest rating achieved in Italy. A large part of the
project’s BREEAM assessment success lies in the integrated approach to the architecture and its lighting
design. All of the systems used have earned the building an energy class of A+.
Reducing energy consuption
• The facades of the building are clad with a porcelain ceramic rain-screen system installed using a
special-angled mounting system to create the effect of shiplap planks
• The other facades are faced with pre-cast concrete panels with integral insulation that have a shiplap
wood effect
• The roof glazing and external windows are double glazed with Activ Suncool specification glass as the
outer pane
• The lifts operate in a stand-by mode during off-peak and idle periods and are equipped with variable
speed, voltage and frequency control of the drive motor. The lift cars use energy efficient lighting
• The escalators and travelators are fitted with load sensing devices that synchronise motor output to
passenger demand through a variable speed drive
• Water saving: all washroom fixtures conform to the maximum flow rate recommendation.
• Lighting is the primary contributor to energy costs and can be reduced easily by a thoughtful lighting
design that minimizes both the number of fixtures and the amount of light provided by each fixture
• The lighting installation features sophisticated state-of-the-art control equipment, energy-saving LED
fittings and daylight sensors which ensure that the amount of energy used is optimised in relation
to the levels of natural light. This all results in excellent energy savings whilst still providing an
atmospheric and dynamic environment

Renewable energy
• Rain water-harvesting facilities have been installed with permeable pavement in the parking spaces.
Paving with photocatalytic qualities to reduce pollutant run-off into the local water system and the
construction of a vast rainwater storage tank under the car park, the water will be used for the irrigation
of the trees and planting
• A 1 MegaWatt photovoltaic solar panel system is mounted on the roof
Environmentally friendly materials
• All materials originated from sources within 150 kilometres of the site, extracted and manufactured within
the region, reducing the negative effects associated with the transportation of goods
• The roof is supported on laminated timber beams and the material provided from a sustainable source
• All FSC certified products were checked to ensure that no urea formaldehyde content was present in
accordance with the BREEAM recomendation
• All paint and other such coatings used in the construction of a tenant’s space must have a low VOC
(Volatile Organic Compounds) rating
• Combined permeable pavement and photocatalytic titanium dioxide oxidation system for urban run-off
treatment and disinfection
Innovative technology
• The lighting equipment is the latest LED technology and uses a sophisticated lighting control system with
custom-made special effect controllers

F1/2 Safety & Security

The best technology in safety and security
Safety and security Features
Nave de Vero is built with the most cutting-edge technology to ensure that the development
will provide the utmost safety and security for customers and staff alike.
A state-of-the-art CCTV and a permanent team of guards is operated by the shopping
mall’s management. The parking area, where it is often dark and isolated in many shopping
malls, is light and airy in Nave de Vero, making the area more transparent to the public eye.
Dedicated walkways and a purpose-built track and tunnel have been installed for pedestrian
and cyclist safety.
Fire prevention and suppression
Nave de Vero has been built to comply with the latest fire regulations. The project has a
fully automatic smoke ventilation and sprinkler system, with emergency call points and
smoke detectors, these are located throughout the building, all are linked back to the
overall building management control system.

THE TEAM

Davide Padoa
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Design International, led by CEO
Davide Padoa, is a globally-based
architecture practice with over 45
years of award-winning history and
offices in London, Milan, Cairo,
Mumbai Shanghai and Jakarta.
With over 100,000,000 sqm of
built world class architecture in the
portfolio, the practice has worked
in almost every corner of the globe
and on projects of every imaginable
size. Design International is a
multidisciplinary practice with seven
integrated divisions: Architecture,
Masterplanning, Interior Design,
Lighting Design, Landscape
Design, Branding and Leasing.
As an international company with
staff from all over the world, the
practice’s design process is based
on sharing different ideas, always
with the ultimate aim of creating a
unique style.

The practice combines
contemporary creative thinking
with a bespoke local sensibility,
striking a balance between strong
designs and creating buildings that
are sensitive to their surroundings,
which creates a sense of belonging
for the customers. Design
International works across the
whole spectrum of architecture with
a particular focus on retail, mixeduse and hospitality developments.
The practice’s integrated and
multidisciplinary approach
allows for a holistic approach
to architecture that results in
developments where the artistic,
commercial and social aspects
are in complete harmony.

Kollin Akbar
Studio Leader

Kuncara Wicaksana
Design Director

David Jones
Associate Director

Cecilia Bottaro
Senior Architect

Neil Skinner
Head of Lighting

Antony Nelson
Landscape Director

Zoran Simeunovic
Head of Graphic Design

Rupert Jaeger
Head of Communications

Rebeca Serrano
3D Design Visualiser

Nave de Vero is designed by Davide Padoa, CEO and principal architect
of Design International.

